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Design can be extraordinary. Or it can be 
ordinary. It’s up to you how you see things. 

But it’s the words that spur action—whether 
that action be clarity, inspiration, or connection.  

It’s about the words

I’ve written these words for my clients…
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Bonify website & case studies

WRITING SAMPLE 

[tagline/hero] 

Experts at Drupal. Makers of Awesome! 
 
[H1 (for SEO)] 

Don’t hire a Drupal “developer.” Hire Drupal experts.

[home page]
 

You need Drupal pros. 
Let’s face it: there are not enough 
capable Drupal developers to get  
done all the work that needs to be 
done. From taking a frontend design 
and programming it to a pixel-perfect 
Drupal website, to masterminding 
complex Drupal integrations with other 
systems, you want a site that people 
say: “whoah, that’s awesome.”

You need partners you can trust. 
You need actual people—not a vague 
group of developers who are located 
indeterminately. You want to work with 
people you know will have your back, 
and know what they’re doing, because 
there’s too much at stake!

 

You need Bonify. 
We’re Drupal experts—we have proven 
programming chops, dependable 
project management systems, and 
proactive communication skills. We 
help you determine what makes the 
most sense from a technical 
standpoint, and will guide you through 
best practices from a human 
standpoint.
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[home page]
 

You need Drupal pros. 
Let’s face it: there are not enough 
capable Drupal developers to get  
done all the work that needs to be 
done. From taking a frontend design 
and programming it to a pixel-perfect 
Drupal website, to masterminding 
complex Drupal integrations with other 
systems, you want a site that people 
say: "woah, that’s awesome."

You need partners you can trust. 
You need actual people—not a vague 
group of developers who are located 
indeterminately. You want to work with 
people you know will have your back, 
and know what they’re doing, because 
there’s too much at stake!

 

You need Bonify. 
We’re Drupal experts—we have proven 
programming chops, dependable 
project management systems, and 
proactive communication skills. We 
help you determine what makes the 
most sense from a technical 
standpoint, and will guide you through 
best practices from a human 
standpoint.

WRITING SAMPLE 

[tagline/hero] 

Experts at Drupal. Makers of Awesome! 
 
[H1 (for SEO)] 

Don’t hire a Drupal "developer." Hire Drupal experts.

Bonify website & case studies

Bonify is a web development firm that 
works exclusively with Drupal.

Project aspects 
Positioning statements
Tagline
Website copywriting
Case studies

Audience 
Interactive agencies, marketing 
departments, and graphic design firms.

Intent 
To position the firm as professional 
consultants as well as kickass web 
developers. Previous website presented 
Bonify as too small. Now their site fits 
them just right. 

Success Story 
Within minutes of launching their new 
site, Bonify received an inquiry about 
doing a prospective project through the 
website. Coincidence? Probably. Or 
perhaps it’s proof the site really works

More at bonify.io
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Fidelity Labs blogs & social media

WRITING SAMPLES 

[blog title] 

PoC Challenge focused on alternative interfaces 

[body] 

Pushing the boundaries of user interfaces—coming up with 
something radical—takes three things: an idea, effort, and 
gumption. Associates from Fidelity Labs recently participated 
in an in-house six-week challenge to develop alternative 
interface concepts, and then present prototypes to a panel of 
three judges in front of a live audience at Fidelity’s 
ThinkSpace. The judges evaluated each concept to determine 
which ones should be considered for further development 
into a Proof of Concept by Fidelity Labs. Appropriately enough 
this event was dubbed ’The PoC Challenge.’ 

Challenge with a twist 
The PoC Challenge is a twist on traditional hackathons… 

[tweets] 
— 
Would emotional #biometrics help you 
reconsider a purchase? One idea floating 
around at our PoC Challenge [link] 
— 
Fidelity Labs gets to the future faster. 
Jon’s thoughts at #BEI16 @BEI_Innovation 
[callout image] 
We’re here to identify, experiment with, 
teach about, and build whatever comes 
next. [link] 
— 
The world itself is an interview with #AR 
#AugmentedReality #UI [link] 
— 
Context is everything with #VoiceUI & #AI 
#DeepLearning 
[callout image] 
In the next few years, we are all going to 
be using Zero UI voice-activated customer 
service much more prevalently than we 
already are. [link]
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WRITING SAMPLES 

[title] 

PoC Challenge focused on alternative interfaces 

[body] 

Pushing the boundaries of user interfaces—coming up with 
something radical—takes three things: an idea, effort, and 
gumption. Associates from Fidelity Labs recently participated 
in an in-house six-week challenge to develop alternative 
interface concepts, and then present prototypes to a panel of 
three judges in front of a live audience at Fidelity’s 
ThinkSpace. The judges evaluated each concept to determine 
which ones should be considered for further development 
into a Proof of Concept by Fidelity Labs. Appropriately enough 
this event was dubbed ’The PoC Challenge.’ 

Challenge with a twist 
The PoC Challenge is a twist on traditional hackathons… 

[tweets] 
— 
Would emotional #biometrics help you 
reconsider a purchase? One idea floating 
around at our PoC Challenge [link] 
— 
Fidelity Labs gets to the future faster. 
Jon’s thoughts at #BEI16 @BEI_Innovation 
[callout image] 
We’re here to identify, experiment with, 
teach about, and build whatever comes 
next. [link] 
— 
The world itself is an interview with #AR 
#AugmentedReality #UI [link] 
— 
Context is everything with #VoiceUI & #AI 
#DeepLearning 
[callout image] 
In the next few years, we are all going to 
be using Zero UI voice-activated customer 
service much more prevalently than we 
already are. [link]

Fidelity Labs blogs & social media

Fidelity Labs is the innovation group for 
Fidelity Investments. I was brought on as 
Senior Content Strategist for their bitcoin 
incubator and later involved with other 
projects including public-facing blogs & 
social media in a highly-regulated 
environment.

Work aspects 
Blog writing (internal & public)
Social media
Email blasts
UX writing
Facilitated Design Thinking workshops

Audience 
Fidelity customers
News media
Prospective employees
FinTech industry leaders

Intent 
Blogs and social media gave  
exposure to many innovation  
activities and industry collaborations, 
while also giving personality to a 
financial services brand. 



Bill Fleming  |

bf@billfleming.com   |   781.393.1888  

WRITING SAMPLES 

[title] 

PoC Challenge focused on alternative interfaces 

[body] 

Pushing the boundaries of user interfaces—coming up with 
something radical—takes three things: an idea, effort, and 
gumption. Associates from Fidelity Labs recently participated 
in an in-house six-week challenge to develop alternative 
interface concepts, and then present prototypes to a panel of 
three judges in front of a live audience at Fidelity’s 
ThinkSpace. The judges evaluated each concept to determine 
which ones should be considered for further development 
into a Proof of Concept by Fidelity Labs. Appropriately enough 
this event was dubbed ’The PoC Challenge.’ 

Challenge with a twist 
The PoC Challenge is a twist on traditional hackathons… 

[tweets] 
— 
Would emotional #biometrics help you 
reconsider a purchase? One idea floating 
around at our PoC Challenge [link] 
— 
Fidelity Labs gets to the future faster. 
Jon’s thoughts at #BEI16 @BEI_Innovation 
[callout image] 
We’re here to identify, experiment with, 
teach about, and build whatever comes 
next. [link] 
— 
The world itself is an interview with #AR 
#AugmentedReality #UI [link] 
— 
Context is everything with #VoiceUI & #AI 
#DeepLearning 
[callout image] 
In the next few years, we are all going to 
be using Zero UI voice-activated customer 
service much more prevalently than we 
already are. [link]

Fidelity Labs is the innovation group for 
Fidelity Investments. I was brought on as 
Senior Content Strategist for their bitcoin 
incubator and later involved with other 
projects including public-facing blogs & 
social media in a highly-regulated 
environment.

Work aspects 
Blog writing (internal & public)
Social media
Email blasts
UX writing
Facilitated Design Thinking workshops

Audience 
Fidelity customers
News media
Prospective employees
FinTech industry leaders

Intent 
Blogs and social media gave  
exposure to many innovation  
activities and industry collaborations—
giving personality to an otherwise 
conservative financial serves brand. 

Fidelity Labs blogs & social media
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DxB email campaign & social media

WRITING SAMPLE 

[subject] 

Today starts a whirlwind weekend at the Design Summit 

[body] 

Hang on to the edge of your seat! 
[hero image: DXB ninjas at MIT sculpture] 

SATURDAY’S DxB DESIGN SUMMIT (9am-5pm) 
There are eleven (!) back-to-back 30-minute sessions today on the  
DxB main stage at District Hall [http://goo.gl/maps/ex7Fz] in Seaport 
Boston.  

No registration needed: simply show up, pay onsite,  
sit down, and get fascinated! 

Summit one-day pass $85; both days $150.
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WRITING SAMPLE 

[subject] 

Today starts a whirlwind weekend at the Design Summit 

[body] 

Hang on to the edge of your seat! 
[hero image: DXB ninjas at MIT sculpture] 

SATURDAY’S DxB DESIGN SUMMIT (9am-5pm) 
There are eleven (!) back-to-back 30-minute sessions today on the  
DxB main stage at District Hall [http://goo.gl/maps/ex7Fz] in Seaport 
Boston.  

No registration needed: simply show up, pay onsite,  
sit down, and get fascinated! 

Summit one-day pass $85; both days $150.

DxB email campaign & social media

Design Exchange Boston is the city’s first 
cross-discipline design conference

Other project aspects 
Audience development
Email blasts
Social media push  
(including paid posts)
Street team
Event listings
Press release

Audience 
Designers of all disciplines (ex: architect, 
graphic, product, service, UX, web, etc)

Intent 
Get design professionals to attend 
Boston’s first all-inclusive design event.

Response 
Average combined campaign open rate 
was 44.3% and CTR was 8.6% (vs. 
industry norms 21.5% open and 2.4% 
CTR). Last-minute push enabled more 
onsite registrations than anticipated.
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DxB email campaign & social media

Design Exchange Boston is the city’s first 
cross-discipline design conference

Other project aspects 
Audience development
Email blasts
Social media push  
(including paid posts)
Street team
Event listings
Press release
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Designers of all disciplines (ex: architect, 
graphic, product, service, UX, web, etc)

Intent 
Get design professionals to attend 
Boston’s first all-inclusive design event.

Response 
Average combined campaign open rate 
was 44.3% and CTR was 8.6% (vs. 
industry norms 21.5% open and 2.4% 
CTR). Last-minute push enabled more 
onsite registrations than anticipated.
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MGH Fund annual fund booklet

WRITING SAMPLE 

What if? 
[teaser spreads] 

What if your donation to the 
MGH fund... 
allowed more doctors and nurses 
from Mass General to travel 
around the world immediately in 
response to natural disasters? 

made possible breakthrough 
nanotechnology that detects 
disease just as it starts to spread 
through a person’s body? 

It would change your world. 

[closer] 
Imagine all the life-saving efforts your 
donation to the MGH Fund could make 
possible. 

Your donation to the MGH Fund will 
support education, research and the 
outstanding doctors and nurses at Mass 
General whose dedication sets the 
standard for how hospitals and medical 
professionals around the world care for 
people and their families. 

Simply put: Together, Massachusetts 
General Hospital and you can make the 
world a better place. 

Your world.
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MGH Fund annual fund booklet

What if? 
[teaser spreads] 

What if your donation to the 
MGH fund... 
allowed more doctors and nurses 
from Mass General to travel 
around the world immediately in 
response to natural disasters? 

made possible breakthrough 
nanotechnology that detects 
disease just as it starts to spread 
through a person’s body? 

It would change your world. 

[closer] 
Imagine all the life-saving efforts your 
donation to the MGH Fund could make 
possible. 

Your donation to the MGH Fund will 
support education, research and the 
outstanding doctors and nurses at Mass 
General whose dedication sets the 
standard for how hospitals and medical 
professionals around the world care for 
people and their families. 

Simply put: Together, Massachusetts 
General Hospital and you can make the 
world a better place. 

Your world.

The MGH Fund helps launch innovative 
global health programs. [project 
assigned via Alphabetica]

Project aspects 
Copywriting
Research

Audience 
Major donors & prospects

Intent 
This is a “leave behind” piece for MGH 
development officers to give to major 
donors and prospects. It’s intended to be 
a positioning piece—not an “ask” piece.
 
Concept process
The original concept I proposed was 
“What if MGH didn’t exist?” Many 
landmark healthcare advances would not 
have occurred. Through the iterative 
process the client opted to make the 
piece about how a donation can change 
the world. 
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Head Of The Charles spectator guide

WRITING SAMPLE 

How to watch the Regatta

[center spread factoid]
 

Why it’s called Head Of The Charles 
In the rowing world “Head” races are a class of regattas, generally three-miles long, that each boat races against the 
clock. Winners of each race receive the honorary title of “Head of” the river (similar to being named “Head of the 
Class”). In Boston, the winners of each event are dubbed the illustrious title of “Head Of The Charles” to honor the 
fastest times rowed on the Charles River.

Does anyone know how rowers 
actually win the Head Of The 
Charles Regatta? It might seem like 
an endless stream of crews and 
scullers, but their elapsed time is 
carefully being tracked to determine 
who is rowing the three-mile 
racecourse the fastest.  

Bow Numbers are sequentially 
assigned to each boat for Regatta 
timekeepers—and spectators—to 
follow. You can tell if someone is 
rowing faster (or slower) than their 
competitors by the order they are 
rowing past you along the 
racecourse.
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Head Of The Charles spectator guide

How to watch the Regatta

[center spread factoid]
 

Why it’s called Head Of The Charles 
In the rowing world "Head" races are a class of regattas, generally three-miles long, that each boat races against the 
clock. Winners of each race receive the honorary title of "Head of the River" (similar to being named "Head of the 
Class"). In Boston, the winners of each event are dubbed the illustrious title of "Head Of The Charles" to honor the 
fastest times rowed on the Charles River for each event.

Does anyone know how rowers 
actually win the Head Of The 
Charles Regatta? It might seem like 
an endless stream of crews and 
scullers, but their elapsed time is 
carefully being tracked to determine 
who is rowing the three-mile 
racecourse the fastest.  

Bow Numbers are sequentially 
assigned to each boat for Regatta 
timekeepers—and spectators—to 
follow. You can tell if someone is 
rowing faster (or slower) than their 
competitors by the order they’re 
rowing past you along the 
racecourse.

The Head Of The Charles is the  
world’s largest regatta.

Project aspects 
Copywriting
Story sourcing
Art direction
Image sourcing

Audience 
Metro Boston newspaper readers & 
weekend spectators (100,000+ readers)

Intent 
The Regatta is a bit of a mystery to most 
spectators. People don’t recall the time 
of year it occurs (fall), don’t know how to 
watch it (bow numbers) and what else is 
there to do other than watch rowing 
(plenty!). This 16-page free guide 
clarified all of that. It was also Metro 
Boston’s largest advertorial to date.
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Cvent CONNECT event branding

WRITING SAMPLE 

What is this year’s conference theme? 
“Together Now” is this year’s overarching theme. It celebrates the many facets of 
what Cvent represents while offering “in the moment” experiences.  

Together is a nod to community (ex: “bringing people together”) and a riff on 
convergence (ex: “putting things together”).  

Now emphasizes immediacy and is an evolution of 2018’s “The Power of 
LIVE!” theme, where “now” is a subtle take on “live” and the experiences of 
the moment (ex: “here and now”).  

The theme “Together Now” is also symbolic of Cvent’s solutions, as we’re all about 
convergence. Cvent is masterful at providing interconnected meeting and event 
solutions.  

People should leave the 2019 conference feeling that they “get” how things can 
come together—data, systems, moments, ideas, and (of course!) people. They’ll 
leave knowing what’s possible now. 
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WRITING SAMPLE 

What is this year’s conference theme? 
"Together Now" is this year’s overarching theme. It celebrates the many facets of 
what Cvent represents while offering "in the moment" experiences.  

Together is a nod to community (ex: "bringing people together") and a riff on 
convergence (ex: "putting things together").  

Now emphasizes immediacy and is an evolution of 2018’s "The Power of 
LIVE!" theme, where "now" is a subtle take on "live" and the experiences of 
the moment (ex: "here and now").  

The theme "Together Now" is also symbolic of Cvent’s solutions, as we’re all about 
convergence. Cvent is masterful at providing interconnected meeting and event 
solutions.  

People should leave the 2019 conference feeling that they "get" how things can 
come together—data, systems, moments, ideas, and (of course!) people. They’ll 
leave knowing what’s possible now. 

Cvent CONNECT event branding

Cvent CONNECT is the world’s  
largest event-tech conference  
with an international audience  
from the US, Europe, and beyond.  
[project assigned by Monderer Design]

Project aspects 
Strategy workshop
Theme ideation
Messaging
Writing guidelines & resources

Audience 
Meeting & event professionals
Sponsors
Exhibitors
 
Process
I co-facilitated a workshop, along with 
Monderer’s team, for a group of global 
stakeholders from Cvent to gain insights 
to fuel event theme ideas. Ultimately 
“Together Now” theme was chosen, and 
messaging was created to reinforce all 
the ways Cvent brings people together to 
create modern meetings and events. 
Visuals were driven by a digital “quilt” 
that reinforced the theme of 
togetherness.
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Alcoa Fastening Systems brand guide

[instruction area] 

Many companies say they make “high-
quality” products and have “top-quality” 
employees.  

To distinguish Alcoa Fastening Systems, it’s 
important to clarify what “quality” enables: 
performance. 

If the word “quality” is being considered,  
try substituting it with “performance” to see 
if that will work instead. 

Using “performance” whenever possible will 
uniquely articulate Alcoa Fastening Systems’ 
attributes. 

[example area] 
Performance example 
Alcoa Fastening Systems leads the 
industry, and is recognized for making 
performance products that reliably move  
the world forward every single day.  
 
Quality example 
Alcoa Fastening Systems leads the  
industry, and is recognized for making  
quality products that reliably move  
the world forward every single day.

WRITING EXAMPLE 

[messaging & tone: word choice slide] 

Performance vs. Quality
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WRITING EXAMPLE 

Performance vs. Quality 
[messaging & tone – word choice]

[instruction area] 

Many companies say they make "high-
quality" products and have "top-quality" 
employees. To distinguish Alcoa Fastening 
Systems, it’s important to clarify what 
"quality" enables: performance. 

If the word "quality" is being considered  
in a marketing piece, try substituting 
"performance" to see if that will work 
instead. 

Using "performance" whenever possible will 
articulate Alcoa Fastening Systems specific 
contributions. 

[example area] 
Performance example 
Alcoa Fastening Systems leads the industry, and is 
recognized for making performance products that 
reliably move the world forward every day.  
 
Quality example 
Alcoa Fastening Systems leads the industry, and is 
recognized for making quality products that 
reliably move the world forward every day.

Alcoa Fastening Systems brand guide

Alcoa Fastening Systems is the world’s  
#1 industrial fastener. [project assigned 
via Continuum; member of 4-person 
team]

Project aspects 
Client interviews
Competitor analysis
Brand audit
Distill findings
Strategy deck
Guidebook

Audience 
Employees
Mechanical engineers
Sales reps
Distributors

Intent 
Alcoa had acquired various fastener 
manufacturers worldwide that maintained 
their own brands. Alcoa Fastening 
Systems needed to present itself as one 
unified brand to stay competitive globally 
and lead this $11-billion  marketplace.

*source: Industrial Fasteners Institute

*
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iGetBetter product positioning

WRITING SAMPLE 

Accountable care, any way you want it. 
iGetBetter is a cloud-based application that provides 
interactive tools to doctors and other medical 
professionals, to help patients recover at home.

[image: web app] [image: cell phone] [image: tablet]

via Online  
Discharge Care Plans 
are made available  
in an easy-to-use format.

via Telephone 
Patients get phone calls 
for daily instructions and 
report progress.

via Mobile 
Clinicians can manage 
patients’ health 
anywhere, any time.

iGetBetter helps patients get from hospital-to-home  
with personalized and accessible care.
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iGetBetter positioning

Accountable care, anyway you want it. 
iGetBetter is a cloud-based application that provides 
interactive tools to doctors and other medical 
professionals, to help patients recover at home.

[image: web app] [image: cell phone] [image: tablet]

via Online  
Discharge Care Plans 
are made available  
in an easy-to-use format.

via Telephone 
Patients get phone calls 
for daily instructions and 
report progress.

via Mobile 
Clinicians can manage 
patients’ health 
anywhere, any time.

iGetBetter helps patients get from hospital-to-home  
with personalized and accessible care.

http://www.igetbetter.com

IGetBetter is a developer of online 
healthcare applications.

Project aspects 
Product positioning
Copywriting
Video script & production
Website architecture
Art direction
[note: responsive website]

Audience 
Accountable Care Organizations (ACO)
Health insurance executives
Hospital upper-management
Mid-size medical clinics
Investors

Intent 
Position iGetBetter competitively in the 
burgeoning Healthcare IT marketplace 
by highlighting its unique multiple 
technology channels; most competitors 
offer web & mobile, but no telephony.
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VACOcast promo campaign

Print ad 

It sucks 
VACOcast is unlike any removable cast 
walker. Air gets sucked out of its 
vacuum cushion, so microbeads can 
gently contour the limb—making the 
VACOcast as sturdy as a fiberglass 
cast, while being remarkably 
comfortable. Limited range of motion is 
made possible, which is clinically 
proven to help patients heal faster. And 
that doesn’t suck. 

[image: guy wearing boot, sucking air out]

Conference postcard 

[Front] 

[image: product shot] 

It sucks 
(that’s how it works!) 

[Back] 

Visit the VACOcast booth  
to find out why... 
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Print ad 

It sucks 
VACOcast is unlike any removable cast 
walker. Air gets sucked out of its 
vacuum cushion, so microbeads can 
gently contour the limb—making the 
VACOcast as sturdy as a fiberglass 
cast, while being remarkably 
comfortable. Limited range of motion is 
made possible, which is clinically 
proven to help patients heal faster. And 
that doesn’t suck. 

[image: guy wearing boot, sucking air out]

Conference postcard 

[Front] 

[image: product shot] 

It sucks 
(that’s how it works!) 

[Back] 

Visit the VACOcast booth  
to find out why... 

VACOcast promo campaign

VACOcast is an orthopedic boot that 
uses vacuum technology to secure the 
limb.

Project aspects 
Concept
Copywriting
Booth design
Art direction

Audiences 
Orthopedic surgeons
Hospital purchasing managers
Consumers/patients

Intent 
Grab attention and encourage questions 
at the world’s largest orthopedic 
conference.
 
Concept backstory
Vacuum technology is nearly impossible 
to show—and doctors want to know why 
this boot is different than others. So we 
give them the answer with a little tongue-
in-cheek. It’s also a play on “it sucks to 
be injured” which appeals to patients & 
doctors.



tagline examples
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German engineered. Universally komfortable. 
VACOcast  |  orthopedic boot

Tagline examples

What’s Ahead. 
Planet-TECH  |  futurist consultancy

Relax. We’ve got it. 
Strawberry Hill Landscaping  |  landscape & design firm

Embracing Differences. Enlightening Minds. 
Tufts University Office of Diversity  |  provost’s program

Vision Into Action 
Communication via Design  |  graphic design firm

iGetBetter.com will lead the way... 
iGetBetter Inc.  |  healthcare IT

At the points of change 
Fulcra  |  organizational consultancy

Aurora builds harmony 
Aurora Custom Builders  |  design/build firm



Writing 
Positioning statements 
Product profiles 
Websites & SEO  
Brochures 
Advertisements 
Video scripts 

Marketing 
Brand management 
Marketing plans  
Client surveys 
Social media 
Collateral facilitation 
Video producer 

What can I do for you?

bf@billfleming.com   |   781.393.1888  
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I am brand & marketing strategist with strong copywriting chops, 
who works with design-savvy B2B’s and beyond. My writing style is 
user-friendly—I chunk copy so that it’s an easy read. 

I love to write well-designed communications. I also understand the 
variety of online and offline opportunities available to leverage 
content to promote products and services.

More at billfleming.com

Who is this guy?

http://billfleming.com


Bill Fleming 
       marketing strategist 

       business advisor 

       for design-savvy companies 

       bf@billfleming.com 

       781.393.1888 

       linkedin.com/in/billflemng
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